CONCEPT SNAPSHOT

100,000 VOICES CAMPAIGN
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To generate enthusiasm for the further rebuilding of all sectors of Nanaimo's community, including
education, recreation, culture, business and community support for those most vulnerable.

Strategy: To implement the Nanaimo BUILDS initiative, which is one of the six focus areas recommended in
the report from the Mayor’s Task Force on Recovery and Resilience entitled:

To leverage the momentum and feedback from the community on how to revitalize Nanaimo.

Strategy: Implement some of the recommendations the public has provided through the
REIMAGINE NANAIMO process and other initiatives.

Tell Nanaimo's story.

Strategy: Utilize semiotics and colour theory in logo, marketing collateral, and multimedia of
Nanaimo's natural beauty, public art, and infrastructure assets to generate enthusiasm for living,
working, creating, investing, and recreating in this spectacular City.

3/16/2021



* Doughnut Economics
* Checkout Bag Regulation Bylaw
* Sustainable Procurement Policy

* BC Housing and City Landmark MOU
* Health and Housing Action Plan

* First Ever Rent Bank Launched

* Community Safety Audit

* REIMAGINE NANAIMO

* Economic Development Strategy
* Nanaimo Prosperity Corporation

* Waterfront Walkway
*1 Port Drive
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