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History and Purpose of MIBI

 Launched: Feb 2017

 Purpose: To raise awareness of the region to attract and facilitate businesses to locate or
invest in the area.

 Geographic Area: Ladysmith to Qualicum Beach.

 Staff: one part time employee
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MIBI Members since Launch
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Activities - Raising Awareness

Ralph Nilson - VIU
Adrian Legin - CCCU
Colin Dobell - Inuktun
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Kent Flint - REW
Tod Gilbert – VMAC

Island Ferries

 “We had no idea, all this was happening on the Mid-Island”
 “This really is a viable option to assist companies retain talent by offering affordable, west coast living next 

to Vancouver”

13 Consul Generals from Brazil, China, France, India, Malaysia, 
Mexico, Netherlands, Philippines, South Korea, Thailand, UK, 
USA, and Vietnam 

Vancouver Events

Logo Designed
Website Launched
Facebook Page
Linked-In Page

Connecting with BC and Federal 
Trade 
Officers in the Pacific North West



Activities – Collaboration 

 Manufacturers Technology Entrepreneurship Council (MTEC).
 Purpose Develop a catching glove and Manufacturing, Tech and Entrepreneurship community.

 Initial Council: Rebecca Kirk, Dave Witty, Chris Beaton, Omar Karim, John Hankins.

 Awaiting Provincial Funding decision.

 Development & Building Permit working group.
 Purpose: Review current process to create an agreed end to end process for Developments.

 Participants: Developers, Architects and Planning Department

 Established Promotional Authorities Monthly Meeting.
 Purpose: Coordinate, attract events, create stickiness

 Participants: MIBI, MTEC, VICC, TAVI, City of Nanaimo, Greater Nanaimo Chamber of Commerce

 Angel Forum coming to Nanaimo on January 24th, 2019
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Marketing Awareness Campaign

 Focused on Vancouver

 Initial 6 Month Campaign

 Target Audience: Business Decision Makers

 Launch Event in Downtown Vancouver – Late January
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 “We had no idea, all this was happening on the Mid-Island”
 “This really is a viable option to assist companies retain talent by offering affordable, west coast living next to Vancouver”



BC Business Magazine – Dec / Jan Edition
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Jean-Guy Niquet, with Eastside Games says “we 
were growing fast in Vancouver and wanted to 
open another studio – and we did so in Nanaimo 
in July, not only for the obvious benefits but also 
because we wanted to create a gaming 
community to complement those in Vancouver 
and Victoria.”

Niquet adds: “we will expand from seven to 20 
people by next year, which means we’ll be 
procuring more space.  We’re here to stay.”



Over 40 Organizations Involved
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